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CAREER OBJECTIVES
After spending the past few years in the B2B environment, I’d like to re-enter the B2C space in a creative management capacity. The creative assets I bring to the table are:

· Award winning ecommerce design and experience

· Direct to consumer/business visual solutions in print and the web

· Brand management in creating of standards and implementing, applying, or interpreting them

· Reporting experience using Google Analytics, Marketo/Eloqua, and other marketing tools
RELEVANT EXPERIENCE

Interactive Marketing Manager


InsideView, October 2007 to Present


InsideView is a SAAS company whose primary product is sales intelligence. As the Interactive Marketing Manager / Creative Lead I am responsible for implementing the initiatives of the Chief Marketing Officer and Product Marketing Director. Such activities include:

· Creative Direction – Manage the look and feel for the company, suggest themes for events or promotion, manage creative assets.

· Reporting & Analysis – CRM (Salesforce.com) activity around leads, web traffic 
(Google Analytics/Eloqua & Marketo), campaign performance (direct, SEM, etc). 

· Website Marketing – webinar events, design upgrades, on-site promotions, news/pr posts, code changes

· Community Management – update company Facebook page, approve PR blog entries, provide visual assets
· Trade Event Logistics – coordinate activities with event liaisons, delivery of trade booths & displays, collateral sales material

In addition to marketing responsibilities, I am also responsible for:

· Vendor Relations – manage contract designers/firms, bid & delivery from print production houses

· Brand Enforcement – website look and feel, partner promotions, internal/external collateral, sales presentations

· Website Maintenance – code changes, form testing, analytics

· Interactive Standards – creating optimization guidelines for flash, video, image, PDF files

· Email Marketing – demand generation, post event, lead nurturing, customer retention

Senior Creative Producer – Contract
Chevron/iCrossing, February 2007 to September 2007
On behalf of iCrossing, I managed the corporate intranet in the Senior Creative Producer role for the Chevron Corporation’s 150,000+ employees and contractors. The site provided company news and information as well as promoted internal (and sometimes politically sensitive) events. My responsibilities included:

· Meeting with Executive Management 
· Managing a Front-End Development Team - 15 person group
· Launch Weekly Employee Emails – to a base of 150k recipients
· Coordinate Micro-site Launches (e.g. Climate Change)

Creative Director 
PercyDesign, April 2003 to April 2007
My own, start-up advertising firm. We serviced clients such as Verizon Wireless, Gameloft, and AT&T for print, event and web media. My activities included:

· Supervision of Staff - 2 full-time designers and 1 contract developer

· Bid and Quote Creation
· Project/Logistical Management 

· Strategic Consulting 
· Resource Allocation
Sample work for clients included…
· Verizon Wireless: In-store signage, promotional flyers, phone booklets, sales-support material, trade show booth graphics, phone mini-datasheets
· Gameloft: event graphics, show signage (e.g. E3), event flyers

· AT&T: Trade show graphics

Creative Director – Contract
RedBricks Media, February 2006 to July 2007
RedBricks media was a search-marketing firm with clients such as Adobe, Intuit and Peets Coffee. I acted as their Creative Director mainly managing their client search landing page experience. At Red Bricks I:

· Designed Landing Page Experiences 

· Managed Contract Design and Development Staff
Sample work for clients included…
· Adobe: Designed SEM landing pages for Adobe’s Stock Photos unit

· Peets Coffee: Refined SEM landing pages for Peets 

Senior Web / UI Designer 
Hewlett-Packard, June 1999 to April 2003
I worked for the HPShopping.com direct-to-consumer division of HP. I was the lead designer for its ecommerce site that sold HP products online. My responsibilities included:

· Creating User Experience Designs – from homepage to checkout

· Interpreting Brand Guidelines and Applying Best Practices 

· Directing the Internal Team to Produce On/Offline Promotions – portal & print advertising, in-box flyers, email, direct-mail

Achievements include: 


· 2002 Catalog Age – Silver Medal for Catalog Website Design
· 2001, 2002, 2003 Web Marketing Association –  Excellence in Web Design
Design Instructor 
Silicon Valley College, November 1997 to June 1999
I taught design for this vocational college. The classes I taught were Introduction to Web Design, Portfolio, and Design 101.
EDUCATION

Bob Jones University, 1988 – 1992
Bachelor of Science – Graphic Design, Minor in Marketing Management

Activities and Societies: Delta Theta Pi - Fraternity

Secretary - 3 years, Spirit Leader - 1 year, Dean's List - 3 years, Newspaper Staff- 3 years

SKILLSETS

Design Software – Proficient in Adobe Illustrator, Photoshop, Flash, Dreamweaver, and InDesign

Office Productivity – Microsoft Windows XP, Apple OS X, Microsoft Office 2007, Adobe Acrobat Professional

RECOMMENDATIONS

“During the time that I worked with Percy managing InsideView's campaigns on CBS it has been nothing but a pleasure. Very rarely do advertisers and agencies submit creative on time, however, Percy ensured that we had the materials needed for each of InsideView's campaigns to launch. He provides instantaneous response and I really respect him for his timeliness.” 
Christopher Wong, Account Coordinator, CBS Interactive

“I engaged Percy on numerous occasions, for projects ranging from website redesign, print advertising, corporate style guide creation, PowerPoint template work, and numerous smaller efforts. In all cases, Percy delivered a wide range of creative options, always on time and often under budget. Additionally, Percy is a consummate professional, easy to work with, receptive of feedback, and a great collaborator. One of the best I've worked with.”
David Dennis, Vice President of Marketing, Levanta

“Percy is one of the few managers I've had that truly inspire me. At HP I worked as both a contractor and employee under Percy's guidance and management. During that time he consistently helped me to elevate the quality and effectiveness of my contributions while he was also functioning as the creative team and production manager. Working within a large group with many needs and expectations was a pleasure with Percy and I highly recommend anyone to seek his abilities and experience.”

Dan Poynor (former coworker), Interactive Art Director, HP
OUT OF OFFICE

BMW Car Club of America – club advertising manager, chapter magazine columnist and retired chapter representative

Golf – play poorly but enjoy the walk

XBOX Live Community – avid gamer “Goldl3ad3r” 
Klout score of 50+

